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Competition Aspects - Prices on 

Foodstuffs Market 

In its report for 2018, the Romanian 

Competition Council (RCC) has paid 

special attention to the food sector due to 

the high number of food products in the 

shopping baskets of Romanian 

consumers. 

One of the tools used by the RCC to 

monitor the evolution of the specific 

markets on which such products are sold 

is the Monitor for Food Prices, which 

received a limited launch in November 

2016. The objective of the tool is to 

provide information on food prices, 

helping consumers to make an informed 

choice and helping to improve 

competitiveness on the specific market. 

Considering the success of the project, the 

RCC will expand the tool at the national 

level to cover all foods. 

Following an investigation which ended in 

2018, the RCC has imposed penalties on 

seven companies active on the market 

(three retailers and four suppliers) 

totalling LEI 87,713,336 (approximately 

EUR 18.8 million). In the wake of the 

investigation into price-fixing between 

retailers and their suppliers during 2010-

2016, the sanctions were applied for 

violations of both national and European 

competition rules when setting the resale 

prices for retailer promotions. 

The RCC concluded that in some cases the 

shelf prices of products were not 

determined in accordance with market 

rules (i.e. supply and demand). Instead, 

the supplier and retailer set a fixed or 

minimum price for the resale of the 

products to the end customer. The RCC 

took the view that this practice results in 

higher prices for the end customer, with 

the retailer being unable to decrease the 

price below the limit imposed by the 

supplier. 

This is the second investigation conducted 

by the RCC, finalized with sanctions, in the 

food sector. In 2015, the RCC imposed 

fines amounting in total to approximately 

EUR 35 million on several retailers and 

their suppliers for price-fixing between 

2005 and 2009. 

The food chain industry represents a 

complex series of inter-related markets 

where large multi-product retailers have 

an important role. Thus, to guarantee the 

overall functioning of the food sector it is 

essential to ensure competition at 

different stages of the supply chain. 

Concerns over competition may relate not 

only to the issue of selling power, but also 

to the issue of buying power which can 

occur in vertical relations at any stage of 

the food supply chain. All these concerns 

are considered by a competition authority 

with a view to avoiding a situation where 

high prices are paid by end customers and 

low prices paid to producers. 

 

 

 



 

 

 

 

 

CHSHCEE 
NEWSLETTER 
Romania 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

For more information 

Mirela Nathanzon 
Partner in Romania 
mirela.nathanzon@gp-chsh.ro 
Tel: +40 21 311 12 13 
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